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President & CEO
Cheryl Corey Hudak, CTC
Travel Dimensions, Inc.
Boardman, OH

Vice President & Secretary
Mary Peters, CTC
Friendly Travel Inc./American Express
Alexandria, VA

Treasurer
George Delanoy
Brea Travel/American Express
Brea, CA

Exec Committee Member
Roger Block, CTC
Carlson Leisure Group
Minneapolis, MN

Executive Vice President & COO
William A. Maloney, CTC
ASTA Executive Offices
Alexandria, VA

Board Member
Ellen Bettridge
American Express Travel Representative 
Network
New York, NY

Board Member
Patrick R. Byrne, CLU
M.P.B. Travel Service, Inc.
Buffalo, NY

Board Member
Robert Durant
WD World Travel
Vancouver, BC

Board Member
Lila A. Ford, CTC, DS, ACC
Gallery of Travel, Inc.
Rochester, NY

Board Member
Dan Lanser, CTC
A Plus Travel Adventures
Uniontown, OH

Board Member
Lynda P. Maxwell, CTC
Destinations, Inc.
Ellicott City, MD

Board Member
Michael L. McCulloh
McCulloh Travel Service, Inc.
Lake Oswego, OR

Board Member
Irene C. Ross, CTC
Ross Travel Consultants, Inc.
Boston, MA

Board Member
Chris Russo
Travel Partners
Broomfield, CO

Board Member
Kari C. Thomas, CTC, CNS
Will Travel, Inc.
Langhorne, PA

Board Member
K. Hope Wallace, CTC
ADA Travel
Casa Grande, AZ

Current Executive Committee and Board of Directors

Current Chapter Presidents Council

ALLEGHENY
Victoria L. Abel, CTC
Odyssey Travel, Inc.
Murrysville, PA

ARIZONA
Laura Rodriguez-Verbera
Marina Tours And Travel Arizona LLC
Phoenix, AZ

CAROLINAS
Joseph W. Bouknight
Forest Lake Travel
Columbia, SC

CONNECTICUT
Lokesh Sharma
Universal Travels
New Haven, CT

CENTRAL & NORTH FLORIDA
Geraldine Gregorian, MCC, PhD
AAA Auto Club South
Port Saint Lucie, FL

CENTRAL ATLANTIC
Jay M. Ellenby
Safe Harbors Business Travel Group
Baltimore, MD

DELAWARE VALLEY
Arlene H. Blosch
Preferred Travel
Mays Landing, NJ

HAWAII
Raymond Miyashiro
Regal Travel
Honolulu, HI

LONG ISLAND
Lois M. Howes
Sterling Travel
Freeport, NY

MICHIGAN
John I. Lovell, CTC
Breton Village Travel Services, Inc.
Grand Rapids, MI

MID AMERICA
Dan Lanser, CTC
A Plus Travel Adventures
Uniontown, OH

MIDWEST
Joanne Gardner, CTC
The Travel Specialist
Wheaton, IL
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At THETRADESHOW, ASTA’s Board of Directors convened 
to elect its new Executive Committee. Cheryl Hudak, 
CTC, was re-elected as ASTA president and CEO, to again 
serve with Mary Peters, CTC, who was re-elected to the 
position of vice president and secretary. George Delanoy 
was elected to serve as ASTA’s treasurer. Also serving 
on the Executive Committee would be Roger Block, 
CTC, as director-at-large, who was elected chair of the 
Corporate Advisory Council (CAC), and Bill Maloney, CTC, 
ASTA executive vice president and COO (ex officio). The 
2007-2008 Executive Committee will serve a year term 
that commenced at the end of THETRADESHOW. ASTA’s 
International Chapter Presidents Council (ICPC) also 
held an election at its meeting. Robert Durant (Western 
Canada Chapter) was elected as chair of the International 
Chapter Presidents Council and accordingly will serve a 
one-year term on ASTA’s Board of Directors. Elected as 
vice-chair was Andrew Gilmour (United Kingdom).

Drawn in part by ASTA’s industry representation at the 
state and federal levels and in defending travel agents’ 
position with suppliers such as the Airlines Reporting 
Corp., by September the roster of Premium Members 
stood at 125 and counting. Premium Member Lee 
Rosenbluth, owner, Rosenbluth Vacations (Philadelphia) 
had this to say of his membership: “The new ASTA has 
exceeded my expectations with its thorough research 
and timely response on various issues. ASTA clearly 
understands the need to be effective and efficient on 

behalf of all of its mem-
bers.”  Statements such as 
these gave weight to the 
fact that ASTA had made 
the right changes at the 
right time.

ASTA’s political action committee—ASTAPAC—received 
an additional vote of confidence this quarter when 
Enterprise Rent-a-Car made a $2,500 donation to the PAC 
as a show of support for the valuable work the associa-
tion does on behalf of its members on the legislative 
front.

The third quarter of 2007 also saw the association roll 
out an electronic version of its popular ASTAnetwork 
magazine, allowing members to read the magazine from 
the convenience of their desktop. A second supplement 
ran in the September 8 issue of the Wall Street Journal. 
Seen by approximately 2 million people, this supplement 
focused on great fall travel escapes while still emphasiz-
ing the importance of using an ASTA travel agent to plan 
that next get-away or long vacation. 

The consumer press continued to extol the virtues of 
working with a professional travel agent—all told ASTA’s 
message was seen by more than 127 million people 
thanks to articles running in papers across the country.
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As 2007 came to a close, state legislatures 
continued to find new and inno-
vative ways in which to tax travel 
agents and other small business  
owners.  ASTA and its members were there every step 
of the way to see that travel agents and the tourism 
industry did not come out on the losing side. Perhaps 
no better example of this occurred in Michigan, when 
in a 48-hour period, the state legislature proposed and 
ratified a 6-percent service industries tax that could have 
severely threatened Michigan’s tourism industry.

Thanks to the help of ASTA’s Corporate Advisory Council, 
Michigan’s ASTA chapter was able to retain the Lansing 
firm of Muchmore, Harrington, Smalley & Associates 
(MHSA). Together they lobbied fiercely to repeal the 
6-percent service tax that would have taken effect on 
Dec. 1, 2007. Michigan ASTA joined forces with the 
Michigan Chamber to repeal this tax and was a founding 
member along with 38 groups, including the National 
Federation of Business, in forming the Ax the Tax 
Coalition. The chapter also set up a fundraising mecha-
nism to help defray the chapter’s financial responsibility 
toward MHSA’s contract agreement.

Several ASTA members testified before the Michigan 
Senate Finance and House Tax Policy on Taxation 
Committees: John Lovell, Michigan Chapter president, 
president of Breton Village Travel Services; Carol Wagner, 
president of Carson Wagonlit Travel/Travel Plus; and Lisa 
Hoehn, vice president/corporate sales for Passageways 
Travel/American Express.

Throughout its campaign, ASTA reached out to non-
ASTA Michigan agents to be a part of the fight through 
“One Unified Voice” and when all was said and done, 
more than 1,000 messages from travel agents were sent 
to legislators. The service tax was repealed, replacing 
revenues with the Michigan Business Tax that took effect 
on Jan. 1, 2008, providing cuts to 60 percent of Michigan 
businesses and cuts to small businesses.

In October of 2007, ASTA Premium Member Bob 
Malmberg, CTIE, president and owner of The Malmberg 
Travel Companies (Boston), testified before the 
Commonwealth of Massachusetts’ Joint Committee 
on Financial Services in opposition to proposed 
Massachusetts House Bill 931, which would impose 
a $250,000 surety bond on all sellers of travel in the 
Commonwealth. In his testimony, he noted that no other 
state in the union requires the travel agency industry to 
provide a bond of that scale. ASTA member Jacky Keith, 
president of Esplanade Tours (Boston), also spoke at the 
hearing, endorsing Malmberg’s testimony. The surety 
bond bill received no positive support during the hearing 
process and the bill was still pending at year end.

At the federal level, ASTA filed comments in response to 
the Transportation Security Administration’s (TSA) Secure 
Flight Program Notice of Proposed Rulemaking (NPRM) 
in which the Society pointed to significant issues, namely 
those involving an unrealistic 60-day implementation 
schedule coupled with an extraordinary economic bur-
den that would cause undue hardship to many travel 
agencies unless remedied. 

4th Quarter: 
Tsk, Tax
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ASTA’s Proud Partners
Thank you for your unwavering support of ASTA and the travel agency industy.

Our Proud Partners provide outstanding support to travel agents and ASTA throughout the year.  
This support allows ASTA to represent our agent members effectively.

DEDICATED TO THE BUSINESS OF SELLING TRAVEL

Travel Insured
®

INTERNATIONAL
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Dedicated to the Business of Selling Travel
American Society of Travel Agents
1101 King Street, Suite 200
Alexandria, VA 22314, U.S.A.
800.ASK.ASTA




